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They challenge your fundraising
appeal. How should you respond?

Everyone has an opinion about your
fundraising appeal…
I do lots of copywriting. Newsletters, email appeals, and especially
fundraising appeals. I love it.

But over the years, I’ve also noticed I get the same questions. You too?

Maybe I can help you head a few off.

1. Does the letter really have to be two (or four,
or more) pages?

It doesn’t matter… if you don’t care whether anyone reads it. But if you
want it to be easy to read, you don’t have a lot of room on one side of one
page. The first page often has lots of space already taken up – with a logo,
the address block, and a salutation.

It’s possible, but hard, to say what you want to say in so little space.

What you really should be concerned about isn’t the length of the letter.
It’s “Will it be interesting enough for busy people?” A good appeal letter
will pull the reader in and keep the reader reading.

And a bad one, even if it’s short, won’t.

See more about letter length from Jeff Brooks here.

Or, if you prefer video, check out this ‘Win It In A Minute’ from my
friends at Fundraising Writing.

2. Why that serif font? It looks so old-
fashioned! And why is it so big?

This one is simple. Studies have shown it’s easier to read. And you simply
can’t ask someone to read your letter if you don’t make it easy. Remember,
your “brand” isn’t really about colors and fonts. It’s about how you make
people feel. And frustrated with your organization isn’t the way you want
them to feel, is it?

Steven Screen at Better Fundraising also points out that it’s the right thing
to do.

3. I was taught either indents or a space
between paragraphs. Why are you using both?

See above. Dense blocks of type are not inviting. They look like work. You
won’t succeed if you ask your donors to work. Isn’t their gift enough?

4. That’s a sentence fragment. It’s not
grammatically correct.

Guilty. And your fourth-grade English teacher would not approve. But a
letter should read like a conversation, not an essay. Don’t you use
contractions? Speak in fragments? Ellipses…? We all do. That’s why I use
them.

5. We don’t begin a sentence with “And” or
“But”.

But yes, we do! Ask the person to listen carefully as people talk. We often
start sentences that way. And it’s perfectly normal and conversational.
Those little words also encourage people to keep reading. And THAT is
what you want in your reader’s head. A conversation.

6. We have all these great statistics about why
our work is important. Why aren’t you using
them?

People are moved by emotion, not facts or logic. They listen to their gut
and then rationalize that instinctive decision afterward. Using statistics
can backfire. But a great story gets right to the emotion.

The truth is, we make decisions based on feelings, then justify them with
facts. So why would you want to depend on numbers? (Besides, numbers
are harder to take in… and once again, you can’t force people to read what
you write…)

Pro-tip: If you must include statistics, use them in a lift piece andPro-tip: If you must include statistics, use them in a lift piece andPro-tip: If you must include statistics, use them in a lift piece andPro-tip: If you must include statistics, use them in a lift piece and
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7. We have several co-chairs, and we want
them all to sign. Mary? Why are you looking
worried?

Because it’s probably not a good idea. Remember when I mentioned a letter
should read like a conversation? It should also feel like a one-to-oneone-to-oneone-to-oneone-to-one
conversation.

Once you have it signed by a group, it stops being a personal appeal and
starts feeling institutional. No matter how cool your institution is, people
give to people. Choose one person. Or divide the list and have the letter
signed by different people for different segments.

8. Couldn’t we save room if you combined
those first two lines?

We could. But the first line wouldn’t be as catchy. The first line’s job is to
get you to read the second line. Besides, remember question one? Let’s
make the letter as long as it needs to be.

9. We have a gala coming up. Can’t we throw a
mention of it into the P.S.?

Probably not.

Because the P.S. might be the only thing they read. Yup. Even if they don’t
read the letter, eye-tracking studies show your readers will read the P.S., so
it needs to be good. It needs to ask for a gift. And it’s a great place to make
that important ask with real urgency. It’s your fundraising appeal,
condensed.

More good stuff for you:

Tom Ahern’s communications audit

Agents of Good: Writing Good. Writing Good? Writing. Good.

Would you rather have me take some of the
punches?

I’ve been writing effective appeals since 1989. If you need a fundraising
appeal written, get in touch and let’s talk about working together.
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Amy Eisenstein says
May 5, 2015 at 12:26 pm

Great post, Mary! Simple, succinct, and so important. I agree with all of
your points. The only thing I would add is – tell the story of your
organization in your letter by describing a single success story – in other
words, tell the story of one client, one person. And, use pictures, but not of
a group of people – just one person in your story!

Reply

Mary Cahalane says
May 5, 2015 at 12:30 pm

Thank you, Amy! And yes, absolutely. In fact, I was explaining just
that the other night!

Thanks so much for reading, and for taking the time to reply – and add
that great advice!

Reply

Beth Ann Locke says
May 5, 2015 at 12:51 pm

Great post! I can see someone printing this out not just as a reminder, but
really to bolster their own confidence when speaking about *why*! Always
great stuff from you – thanks!

Reply

Mary Cahalane says
May 5, 2015 at 12:53 pm

Thank you, Beth!

Reply

Jim Martin says
May 5, 2015 at 8:19 pm

This somehow has to be left on the corner of some desks.

Reply

Mary Cahalane says
May 5, 2015 at 9:19 pm

Don’t worry. I’ll never tell.

Reply

Jennifer Conroy says
June 11, 2015 at 4:00 pm

Great post! Thank you!

Reply

Mary Cahalane says
June 11, 2015 at 4:04 pm

Thank you, Jennifer!

Reply

Whydonate says
December 26, 2024 at 4:50 am

¡Consejos tan prácticos sobre cómo manejar los desafíos con los donantes!
Tus ideas sobre cómo abordar preocupaciones y mantener la conversación
centrada en el impacto son esenciales para una recaudación de fondos
exitosa. Esta es una excelente guía para quienes buscan ideas para recaudar
dinero para una asociación. ¡Gracias por compartir!
https://whydonate.com/es/blog/ideas-de-recaudacion-para-asociaciones/
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