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#1: Nol DoNG
(ENou G H) PIRECT MAIL

Like puppies, direct mail is
something thak you can't really
get enough of. Think about 6-12
mailings “a year (not necessarily
to everyone).
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we want to activate ther
generous brain. Use language

--NOT your organisation.

#2: YouR coPy
DoEsSN'T wWoR K

We dont wank donors te get
stuck in they analytical brain;

about the donor and benegiary

3 Too MANY Cooks
N THE KiTeden

You den't want te be editing
by committee. If youre paying
for copywriting expertise you
need to krust it.

We can get so excited we want
to tell our supporters EVERYTHING!

Our donors are
unlik: to have
the attention
span gor this!

focus on
skories grom
benegiciaries

ond donors.

Hu: TelpNG THe
WRONG sToRY

#5:No WRGENCY

Create a donor-sized hole gor
something that needs to happen
now. Remember donors don’t
care about your internal deadiines.

H6: cARELESSNESS WITH
THE BooKENDS oF youR LETTER

People mainly focus on the

Use their
pirst name

Dear Jq'\e

e

Include
ap.s'

P.S.Call to action

beginning and end of letters.

Bad designs can wreck good
copy. Use a serif gonk;
minimum font size I13. Use an
image. Include spaces between

oD

+#7: YouR DESIGN
ISN'T RIGHT

+8:SPENDING MoNEY
oN THE WreonG THINGS

Spend money on segmeantior\r

personalisation and lve stamps

over fancy designs and
envelopes.

Send emails, texts and social
media posts that complement
gour direct mail.
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#A:NoT guiLDiNG
SYNERGY

# 10 :NoT geNG
NTENTIONAL WITH YouR
TAANK Yov LETTER

Every gift should be
ocknowledged,'n’\t thank
you letter should be aligned
with what you said in

your appeal.
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